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IV. Growth Strategy
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571209

2019
64,097
25,159
38,938
29,027

9,911
148
655

83
180
9,307
1,678

7,629

2020
139,727
54,113
85,615
77,467
8,147
253
494

240

610
7,536
544

6,992

2021.3Q(E)
129,202
50,033
79,169
69,493
9,676
283
675
306
1,602
7,988
1,350

6,453

2019
41,550
31,104
10,446
27,313
11,068
16,245
14,238

100
1,927

790

2020
78,322
61,059
17,263
15,439
12,309

3,130
62,883
9,531

34,981

2021.3Q(E)
120,383
91,979
28,404
50,490
40,673
9,817
69,888
14,786
33,975
-2,866
-90
24,045
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QO 2 HE (HE)

IIS (B E) (G RETIE) B/IS (EE) (G REIEE)

2019 2020 2021.3Q(E) 2019 2020 2021.3Q(E)
ESLT ] 56,928 120,908 109,882 KpAH 39,294 73,615 98,016
=7t 22,268 48,404 45,036 QEXA 28,891 56,624 79,244
ESE L] 34,659 72,504 64,847 H| S = XpAH 10,403 16,991 18,772
Tp Y| 24,280 65,823 54,559 ELxf 24,754 11,905 28,410
goio| 10,379 6,682 10,288 S =y 9,253 10,175 27,189
a2g49| 138 242 222 H| L= B x| 15,501 1,730 1,220
2gH|g 636 425 112 xt= 14,539 61,711 69,607
7|Efz=0l 69 128 84 A2 100 9,531 14,786
7|EfH| 144 593 1,482 o2 1,927 34,981 33,975
Bol | XpZt R 20| 2 9,805 6,033 9,000 AEEH 790 -14 -2,743
ol M| 1,914 543 1,240 oldAdd = 11,722 17,212 23,588
ct7)20|2 7,892 5,490 7,574
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