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IT. Business Overview
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IT. Business Overview
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IV. Growth Strategy
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QoM FHE (HE)

IS (H3E)
Of &5

ofE &7t

&350l

571209

2019
64,097
25,159
38,938
29,027

9,911
148
655

83
180
9,307
1,678

7,629

2020
139,727
54,113
85,615
77,467
8,147
253

494

240

610
7,536
544

6,992

2021.2Q
86,066
33,958
52,107
47,933
4,174
178
503
204
969
3,085
434

2,465

2019
41,550
31,104
10,446
27,313
11,068
16,245
14,238

100
1,927

790

2020
78,322
61,059
17,263
15,439
12,309

3,130
62,883
9,531

34,981

(EHS: 0t gl
2021.2Q
106,700
79,015
27,686
42,359
32,641
9,718
64,341
9,531
34,981
1,385
-92
18,754

-219
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QO 2 HE (HE)

IS (EE) (GahE L)) B/S (&E) (GEEEHEE))

2019 2020 2021.2Q 2019 2020 2021.2Q
ESLT ] 56,928 120,908 72,546 XA 39,294 73,615 84,825
=27} 22,268 48,404 30,387 S = RtA 28,891 56,624 67,624
ESE L] 34,659 72,504 42,159 H| S = XpAH 10,403 16,991 17,201
ThH| 24,280 65,823 37,826 R 24,754 11,905 20,632
ooio|el 10,379 6,682 4,333 o==x 9,253 10,175 19,149
a2g49| 138 242 154 H S =2y 15,501 1,730 1,483
ZgH8 636 425 75 pyL-} 14,539 61,711 64,193
7|EtZ=2l 69 128 80 AtEF 100 9,531 9,531
7|EfH| 144 593 888 o2 1,927 34,981 34,981
Bol | XpZt R 20| 2 9,805 6,033 3,603 AExH 790 -14 1,488
ol M| 1,914 543 368 oljdolz 11,722 17,212 18,192
ct7|20|2 7,892 5,490 3,050
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